The Family Store: A History Of Jewish Businesses In Downtown Asheville, 1880—1990

very town has its legendary businesses and The Man

Store was certainly one of those. Most people who

lived in or anywhere near Asheville from 1922 until the store

left downtown in the early 1970s were familiar with it.
Coleman Zageir (1894-1975) opened The Man Store

He was a modest

man, stating, “If

you are a member of the
community, that’s a respon-
sibility you should recognize
and assume.” Yet he disliked
publicity and only gave three
interviews to the media in

his lifetime. His service was
recognized by the University
of North Carolina at Asheville

in 1922 and operated it for more than forty years at

the same location, 22 Patton Avenue. The Man Store

was sold to Hart, Schaffner & Marx in 1963. It event-

ually moved to the Asheville Mall, underwent a name

change and closed.

oleman Zageir

Patton Avenue, 1941

An Unsung Hero...

“Coleman always chewed a cigar. He never
lit it - he chewed it all the time. Kind of an odd
thing... He just had a way of making pesple fecl
special.

And my daddy didn't have any money... He owned
a funeral home in Bryson City. So weld go over [to
Asheville] and he would refinance a vebicle at Wacko-
ia [Bank.... and then ke would go down and pay
Coleman Zageir for what he bought the year before,
and then he would buy whole neww outfits for the com-
ing year...

He was always one year bebind with Coleman. But
[Coleman] didn't care, because ke knew daddy was
good for it and was always going to show up around
Christmas time. Kind of a neat thing.”

— Reg Moody
Owner, Moody's Funeral Home, Sylva, NG
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“I loved that man. | got my first suit there
when I was twelve. He threw in a shirt and a tie
for free. He bad me for life.”

— Chan Gordon
Owner, The Captain's Bookshelf, Asheville

“I had graduated from high school and was
‘accepted at Asheville-Biltmore College [now
UNC-A] and I did not own a suit. I wanted one
Sfor college. So I went to The Man Store to buy one. I
had on a beautiful tan summer suit and the tailor was
marking the pants length while I stood in front of the
three=way mirror. And Mr. Zageir walked by. And be
stopped and he looked at me in that suit. He said some~

thing to the salesman, who answered him back.

And he came over and said to me, ‘One shoulder is
higher than the other. We need to cut the padding
down.” And he took that chalk from the tailor and he

marked up the shoulder with it. He was walking all
around me marking up that suit. His hands were just
fying with that chalk. It was a twenty-six dollar suit.
He had hundred dollar suits in his store. But he was
treating me like I was one of bis best customers. And
when I got that suit, it looked wonderful on. I had it
for years.

And 1 know why he did it—bhe wanted me to buy all
my suits there. The salesman told him it was my first
suit and he wanted it to fit me like a custom-tailored
suit. He treated me like a millionaire and I know a lot
of other men had the exact same experience. I always
bought my suits at The Man Store.”

— Joe Bly
U.S. Post Office, retired.
Host, Shindig on the Green, retired, Asheville

ST )
@ “One of Asheville’s

now prominent doctors
came out of the service
i following World War Il
n hoping to set up prac-
3 tice. It would be a costly

» -

) venture for this young phy-

sician who had little more

than the uniform he came home with... The young
doctor dropped in and told Coleman bis problem. He

didn't have a practice, but was determined to establish
one. Mr Zageir quietly smiled and proceeded to out-
fit the young doctor. No bill was ever mailed. A simple
oral statement as the doctor left: When you can.’ Four
years later the debt was paid. There were many others
who received similar belp in launching their careers.”

— Arthur Whiteside, Editorial Director, WLOS-TV
Delivered as tribute upon death of Coleman Zageir
Daily editorial for Dec. 4, 1975
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